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BROADCAST JOURNALISM 

 

I.  Course Description 

Broadcast Journalism is a one-year course offered in grade 10 as part of the Video Productions Program.  In 

addition to developing technological capabilities within their content area, this course seeks to encourage students 

to improve their writing, speaking, and organizational skills.  This course will introduce students to the styles and 

techniques of radio-TV newswriting.  The course will cover the theoretical, philosophical and practical aspects of 

radio-TV newswriting and focus on style, techniques, methods and mechanics. Students in this a class will develop 

the new skills of producing and directing as they create television programs and commercials to air as part of a 

school news program.    

 

The design of the class requires students to work both individually and as part of a team, thus preparing them not 

only for college but for the workplace.  

 

II. Proficiencies 

I. To produce successful writing, and on-air performance techniques. 

    (1.2/D5; 1.3/D1; 3.2/A3,3.3/D3,4, B9, D1,3; 8.1/B1,2,3; 8.3/A1,2; 8.5/A3; 8.6/A4,11)  

 

 A. Write a script for an editorial/commentary using an appropriate lead, and ending. 

  

 B.  Write news copy for a newscaster using an informal, conversational, flowing writing style  

                  designed to communicate effectively to a radio-TV audience. 

 

 C. Produce a videotape of the editorial/commentary using the proper camera, audio, and on-   

                  air performance techniques.  

 

 D.  Employ proper on-air performance techniques including: posture, articulation, and eye contact   

                 (3.3/D3) 

 

II. Proper interview writing, and on-air performance techniques.  

    (1.3/D1; 3.2/A3,4, B9; 3.3/B1, D1,2,3; 8.1/B1,2,3; 8.3/A1; 8.4/A1; 8.5/A3; 8.6/A4,11)  

 

 A. Prepare for an interview by creating questions, appropriate responses, follow-ups, and  conclusions. 

 B.  Write well formulated questions for interview. (3.2/A3,4, B9) 

 C. Prepare and practice appropriate responses to answers of questions that might occur during  

     the interview process. (3.3/B1, D1,2,3)  

  

III.  Write a script for an editorial/commentary using an appropriate lead and ending.    (3.2/A3,4, B9, D1, D3)  

 A. Investigate different ways to end a “story” including: ending with your last bit of supporting 

 information, ending with information on what is going to happen or what is likely to happen in the future, 

 by telling the audience how to obtain more information, or by making a clear connection to something 

 mentioned at the beginning of your story. (3.2/B9)  

  

 B. Apply the use of an ending to editorial/commentary copy. (3.2/B9)  

  

 



IV.  Students will be able to write an effective feature story. Students will collaboratively create a presentation.  

 

     STANDARD 3.2 (Writing)  

 

 A. Writing as a Process (prewriting, drafting, revising, editing, postwriting) 

 

 Analyze and revise writing to improve style, focus and organization, coherence, clarity of thought, 

 sophisticated word choice and sentence variety, and subtlety of meaning.  

 

 Exclude extraneous details, repetitious ideas, and inconsistencies to improve writing.  

 

 Review and edit work for spelling, usage, clarity, and fluency.  

 

 Use the computer and word-processing software to compose, revise, edit, and publish a piece.  

 Reflect on own writing and establish goals for growth and improvement. 

 

 B. Writing as a Product 

 

 Foresee readers' needs and develop interest through strategies such as using precise language,  specific 

 details, definitions, descriptions, examples, anecdotes, analogies, and humor as well as  anticipating and 

 countering concerns and arguments and advancing a position.  

 

 Provide compelling openings and strong closure to written pieces.  

 

 Use the responses of others to review content, organization, and usage for publication.  

 

 D. Writing Forms, Audiences, and Purposes (exploring a variety of forms)  

 

 Employ the most effective writing formats and strategies for the purpose and audience.  

  

 Demonstrate personal style and voice effectively to support the purpose and engage the audience  of a piece 

 of writing. 

 

Instructional Materials 

Resources for Students/Teachers  

Radio-TV Newswriting: A Workbook. Wulfemeyer, Tim K., Iowa State University Press: Ames, Iowa. 1995. 

Methods of Evaluation 

 

1. Test and quizzes  

2. Active involvement in all collaborative activities  

3. Final exam or project  

 

RESOURCES/ACTIVITIES GUIDE  
 

1. Production of a weekly school news program to air each Monday through Friday.  

2. Production of a monthly thirty minute magazine program which contains more in-depth journalistic pieces.  

3. Production of a television commercial for a school event or group which includes the storyboarding process.  

 

 

 

 

 



 

 

 

 

 

 

 

 

 

SCOPE AND SEQUENCE  

COURSE OUTLINE/STUDENT OBJECTIVES  

The student will be able to:  

 Grade 10 

I. The Producer and Producing  (Weekly News Program, Monthly Magazine  

and Commercials)  

 

A. Recognize the elements of and participate in pre-production planning (program ideas,  

production models, writing the program proposal and presenting the proposal)  

 

B. Coordinate productions including the above and below-the-line personnel, production  

equipment, scheduling, and additional production factors  

 

C. Participate in the production process including production meetings, scheduling, facilities  

requests, log information, publicity and promotion, and rehearsals and performance  

 

D. Function as part of both production staff and technical crew for weekly news program,  

monthly magazine program, and television commercials  

 

E. Participate in post-production activities including editing, feedback and evaluation, and  

record keeping  

IDR 

II. The Director and Directing (Weekly News Program, Monthly Magazine  

and Commercials) Recognize the director’s roles as artist, technical adviser, and coordinator  

 

B. Recognize and participate in the director’s pre-production activities: process message,  

production method, production team and communication, scheduling, script formats, script 

marking, floor plan and location  

  

IDR 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



BROADCAST JOURNALISM 

 

Student Handout 

Description 

Broadcast Journalism is a one-year course offered in grade 10 as part of the Video Productions Program.  In addition to 

developing technological capabilities within their content area, this course seeks to encourage students to improve their 

writing, speaking, and organizational skills.  This course will introduce students to the styles and techniques of radio-TV 

newswriting.  The course will cover the theoretical, philosophical and practical aspects of radio-TV newswriting and focus on 

style, techniques, methods and mechanics. Students in this a class will develop the new skills of producing and directing as 

they create television programs and commercials to air as part of a school news program.    

 

The design of the class requires students to work both individually and as part of a team, thus preparing them not only for 

college but for the workplace.  

 

Proficiencies 

 

The student will be able to:  

 

1. Define production personnel as those staff members who are primarily concerned with the non-technical elements of 

production, such as script writing and directing. (8.5/B2)  

2. Define news production personnel as the television station staff that are assigned exclusively to the production of news and 

special events. (8.5/B2)  

3. Recognize the nature of a production staff as that of a team. (8.5/B2)  

4.  Use a production model to move from idea to production and finally distribution of a program to an audience. (8.3/A1)  

5. Define the desired audience effect as the process message.  

6. Identify the contents of a program proposal as: program title, objective, target audience, show treatment, distribution and 

time, and tentative budget.  

7. Create a program proposal. (3.2/D1)  

8. Present a program proposal. (3.3/D1)  

9. Recognize that pre-production coordination involves selecting and coordinating the above and below-the-line people and 

crew, deciding on facilities and production locations, and scheduling all production activities. (8.2/A2, B1)  

10. Actively participate in the pre-production coordination for television programs and commercials to be produced for a 

school news broadcast. (8.1/B1,2,3; 8.3/A1; 8.4/D1; 8.6/A11)  

11. Recognize that actual production coordination involves coordinating personnel, various production meetings, checking on 

deadlines, choosing facilities and supervising rehearsals and performance.  

12. Actively participate in the production process of creating news programs to be produced for in-school news broadcasts 

(1.2/D5; 3.2/D1; 3.3/D1,2,3; 3.5/C3; 8.3/A1; 8.4/D1; 8.6/A4)  

13. Actively participate in post-production activities for school news programs to be produced for broadcast in school. 

(1.2/D5; 1.3/D4; 8.3/A1; 8.4/A2,D1; 8.6/A11)  

14. Recognize that a television director must be an artist who can translate a script or an event into effective television 

pictures and sound, a technical advisor who knows the potentials and limitations of the equipment, and a coordinator who can 

initiate and keep track of myriad production processes. (8.2/A2, B1)  

15. Recognize the connection between the process message and the appropriate type of production.  

16. Recognize the importance of effective and frequent communication among the director, the talent, and all members of the 

production team.  

17. Recognize that the production schedule should be realistic in terms of time constraints and studio availability.  

18. Participate in the schedule of production work. (8.3/A1)  

19. Identify the various script formats as: the fully scripted show format, the semi-scripted show format, the show format, and 

the fact or rundown sheet.  

20. Use the appropriate script format for television news programs to be produced for air as part of a daily school news 

program. (3.2/D1)  

21. To create precise and easy-to-read script markings to help the director and other key production personnel anticipate and 

execute a great variety of cues.  

22. Recognize that the floor plan or location sketch enables the director to plan traffic and major camera and talent positions.  



23. Create a floor plan or location sketch for television programs  to be produced for air as part of a school news program. 

(8.3/A1)  

24. Recognize that visualization and sequencing gives the director ideas for camera and talent positions and traffic.  

25. Recognize that script analysis leads to a locking-in-point that will determine the visualization and sequencing.  

26. Recognize the storyboard as a means to show key visualization points of an event with accompanying audio information, 

as well as the proper sequencing of the shots.  

27. Create a storyboard for television to be produced as part of a school news program. (1.2/D5; 8.4/D1)  

28. Take on the role of director for television programs to be produced as part of a school news program using both 

rehearsals and the actual production. (1.2/D5; 1.3/D4; 8.4/A2, D1; 8.6/A11)  

29.  Students will participate in post-production activities.  

30.  Students will organize thoughts to begin writing a news story.  (6.1) 

31.  Students will identify and describe various options for story leads   (6.3) 

32.  Students will structure and write news stories   (6.4) 

33.  Students will organize and write special types of news stories.  (6.5) 

 


